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Agenda  
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1. Introduction to the Topic 

2. The new Prinect Web Shop 

3. Live Demo: Your Web Shop in 10  steps 

4. Customer Best Practice Report 
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Market Study 

 E-Commerce Europe 

 All (physical) products 

 percentage of online shopper of the whole inhabitants 
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Market Study 

 Top Ten Online Shops in Germany and Switzerland: 

 Physical goods 

 Users tend to buy online – whatever goods they are  impact on web-to-print 
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Market Study 

 General Online Sales  

 in Europe +19%  

 and USA: + 14% 

 

 Preferred payments depend on 

country and region 
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Market Study 

 Web-to-Print in Germany – Austria – Switzerland (study by zipcon consulting): 

 

 The Top-lOO Online printers in this region reach with their open shops (B-to-C)  

a revenue of 2,6 Bill. Euro*  

 

 Adding the volume of  "Closed Shops", the online portals  for closed user groups (B-to-B), 

the summarized revenue of would be 5,1 Bill. Euro*.  

 So, the "E-Business Print" in year 2014 has a percentage of 22% 

of the whole print revenue of 22,8 Mrd. Euro*  
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* Zipper, zipcon consulting, 2015 



Lucia Dauer, Product Management Prinect 

The new Prinect Web Shop 

Prinect 
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Entry level web shop  

 For the immediate start 

 For standard products and processes 

 Range of features “out of the box” 

 Design “out-of-the-box” 

 B-to-C or B-to-B business  

(open shop or closed Shop) 

 SaaS solution easy to manage  

 Integration into Prinect workflow 

 

Advantage for the printing house: 

 Automate order management and 

production 

 small orders pay off (price, run length)  

 New customers are attracted 

 

 

 

 

 

Prinect Web Shop at a Glance 

● Prinect Web Shop ● Product and Sales Information for Release Sept-Oct 2016 ● L.Dauer 8 
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 SaaS-Set up  

 Hosted by Heidelberg 

 Editor-renderer integrated 

 Browser-based, frontend + backend 

 SaaS only 

 

 

 Basic E-Commerce shop Open Source  

Specific Web-to-Print Modules  

for print products programmed 

by HD/Neoseven 

 Integration into Prinect through  

Web-to-Print Connector to Prinect 

 

Prinect Web Shop – Main Aspects 

9 ● Prinect Web Shop ● Product and Sales Information for Release Sept-Oct 2016 ● L.Dauer 
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 Create different and individual 

products both in a B-to-B shop 

or in a B-to-C shop 

Prinect Web Shop – Main Features 

● Prinect Web Shop ● Product and Sales Information for Release Sept-Oct 2016 ● L.Dauer 10 

Type of shop products User Action 

Static print products Re- Order by amount 

Editor products Personalize templates 

Upload PDF products  Upload your PDF  

Personalize docs (serial letter) Upload data records to merge 

Physical products (articles) Re-order physical articles 
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Step 1 – Web-to-Print Business Strategy 

 

Live Demo: Your Web Shop in 10 Steps 

11 

Save costs  
in prepress 

Customer is asking for it 

Optimize processes between 
customer and print shop 

Approach new customers 

Reduce administration costs 

Reduce cost per 
copy 
through ganging 

Reduce hands on costs 
Customer retention: 

Get closer –  
customer  
relationship 
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Step 2 - Identify potential customers  and their needs 

Live Demo: Your Web Shop in 10 Steps 
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Business-to-Business  
(B2B), Closed Shop 

Business-to-Consumer  
(B2C), Open Shop 

• Consumers 
• Small offices , Clubs 
• Small businesses 

• Industries, Publishers 
• Agencies, Distributors 
• Large Associations 

• Easy standardized product 
• Merchandize 

• Any type of print product 
• Individual print buyer  

workflows 
• Corporate Design  

• Credit Card 
• Cash before Deliver 

• Purchase order 
• Monthly invoice 
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Step 3 - Define the criteria for the Shop system: 

 

„Out of the Box“ – Self programmed system 
 

 Prinect Web Shop: 

 Comprehensive range of features that cover 

 standard products and processes 

 B-to-C or B-to-B business  

 SaaS solution easy to manage 

 Lowers the threshold to start  

Live Demo: Your Web Shop in 10 Steps 
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Step 4  

 
 what Shop structure,  

 set up,   

 design   

 

Live Demo: Your Web Shop in 10 Steps 
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Step 5 - 
what products 

does your 

customer need  – 

which ones do 

you want him to 

offer 

 At what prices 

 At what print 

choices (paper, 

color) 

Live Demo: Your Web Shop in 10 Steps 
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Step 6 – what workflow will you have 

between online shop and production 

 

Integration Features 

 Shop(s) via Web-to-Print Connector  

 Product Code for each print product 

 Smart Automation 

 

 

 Bi-directional status information: 

 Job order info 

 PDF data check (for Upload product) 

 Prinect Preflight info 

 Prinect Approval status 

 Prinect Workflow status  

 

 Preview browse with Prinect 

 „Catalog Viewer“ 

 

Live Demo: Your Web Shop in 10 Steps 

16 
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Step 7 - Specials – configure shipment, payment, tax 

Live Demo: Your Web Shop in 10 Steps 

| Workshop Prinect Web Shop 17 

 Available payments in 

Prinect Web Shop  
 PayPal 

 Sofort Überweisung 

 Ingenico (Ogone) 

Those are prepared in the 

shop system to be 

activated 

 

 The other payment 

modules on this list can be 

acquainted by the printer. 

 

 Individual account or 

contract with the payment 

provider may be necessary  
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Step 8 – 
Managing Orders 

and Customers 

Live Demo: Your Web Shop in 10 Steps 
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Step 9- Statistics – get to know the daily life in your shop 

Live Demo: Your Web Shop in 10 Steps 

| Workshop Prinect Web Shop 19 
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Step 10 - Live Demo: your live test with Prinect Workflow incl. Approval 
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Smart Automation 

 Select Layout 

 Plan Devices 

 (optional:  Ganging) 

 

 Create new job 

 Processing  

 Assign PDF pages 

 

Prinect Production System  

Prinect W2P Connector 

Prinect 

Business 

Manager 

 Job Number 

 Creating MIS Job 

 Reference  

Estimation 

 Job Tracking  

 

Output 

 Live Status / 

Feedback 

 Proofing 

 Digital Print  

 RIP & Plates 

 Press 

 

Workflow Feedback 

 Preflight Report 

 Approvals 

 Status 

 Comments 

Prinect Web Shop 

Live Demo: Your Web Shop in 10 Steps 
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See Best Practice 
Customer Report: 
sprüngli druck ag 

| Workshop Prinect Web Shop 21 







 Founded 1957 
 

 Location: Villmergen AG, Switzerland 
 

 Our Services: 
> Commercial Printing (70 x 100 cm) 
> Mailings (Personalization) 
> Complete Fulfillment up to delivery 
> Special Packaging  
> Media Asset Management 
 

 34 Employees 

Klassifizierung: Vertraulich 11.2016 



 Service packages around printing 
 

 Everything out of one hand 
 

 Database Publishing experience for a long time 
 

 More than 13 years experience with Web2Print / 
Web2Print Shops 
 

 Databased fully automated production 
 

Klassifizierung: Vertraulich 11.2016 



 Replacement of our existing Web-to-Print system  
(13 years of Web2Print experience) 
 

 B2B and B2C Offerings 
 

 Products / stock products 
 

 Simple branding possibility 
 

 Efficiency increase in our processes / and with the 
customer 
 

 

Klassifizierung: Vertraulich 11.2016 



 Starting situation 
> Customer needed to order personalized  
    price lists and flyer 
 

 Requirements 
> B2B Shop 
> controlled Log-in procedure  
> 3 languages (German, French, Italian) 
> automatic company address individualization 
> Separation of Print- / PDF(-download) orders 
> pre-defined choice of amounts incl. pricing 
> automatic info to customers when products  
    change in the shop 
 

Klassifizierung: Vertraulich 11.2016 



 Login-Module 
> language according to browser settings 
 

Klassifizierung: Vertraulich 11.2016 



 Product choices 
> personalized or ready-to order PDFs 
 

Klassifizierung: Vertraulich 11.2016 



 Personalized flyers 
> freely definable categories and sub-categories 
 

Klassifizierung: Vertraulich 11.2016 



 Personalized flyers 
> Overview of the Car Model language versions 
 

Klassifizierung: Vertraulich 11.2016 



 Personalized price lists  
> Overview of available car models 
 

Klassifizierung: Vertraulich 11.2016 



 Personalized price lists  
> View before personalizing the price list 
 

Klassifizierung: Vertraulich 11.2016 



 Personalized price lists  
> pre-filled form fields with dealer company address 
 

Klassifizierung: Vertraulich 11.2016 



 Personalized price lists  
> choose amount and order  
 

Klassifizierung: Vertraulich 11.2016 



 Number of available products in the portal 
> 133 products (personalized and static PDFs) 
 

 Registered customers  
> 74 registered dealers (tendency: raising) 
 

 Number of orders  
> depending on actuality of the product and its 
need to adapt and update it  (i.e. price adaption 
or car feature adaptions), weekly, or peak before 
certain events (i.e. trade shows) 
 

11.2016 Klassifizierung: Vertraulich 



Marco Husistein 

Management 

Markus Keller 

Prepress Manager 


