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HEIDELBERC
Agenda

1. Introduction Multi Channel Publishing Lucia Dauer

2. Live Demo: Multi Channel Publishing with

Prinect Media Manager Manfred Diers
3. User Report: ABUS, Germany Manfred Diers

4. User Report: BVD, Liechtenstein Lucia Dauer
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Net sales of selected communication media from 2000 to 2012

Shopping

Outdoor Radio
Advertising
868

2012 4.051 1.281 2.001
2011 3.557 3.981 1.440 2.060 811 709 990
2010 3.638 3.954 1.450 2.011 766 692 861
2009 3.694 3.640 1.409 1.966 738 678 764
2008 4373 .036 1.693 2.008 805 720 754
2007 4567 4156 1.822 1.971 820 743 6389
2006 4533 4114 1.856 1.943 787 680 495
2005 4477 3.930 1.791 1.898 769 664 332
2004 4502 3.860 1.839 1.836 720 618 271
2003 4455 3.811 1.861 1.746 710 579 246
49
5.

Net sales in million €

Resource: Central Association for the German Advertising Industr

statista %

Quelle: Horizont, Zentralverband der deutschen Werbewirtschaft (ZAW)
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Internet is the most important information platform for
consumers

» About 82 % of German consumers inform themselves via online
media about a product before purchase

Internet I 329

local shops N 65%
family / friends / colleagues __ 41%
consumer magazines _- 21%
departments stores _- 18%
Brochures / Adds _- 17%
Catalogues F 11%

0% 50% 100%

Source ibi research 2012
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Communication to the appropriate target groups requires
multiple media channels

Print Web Sites Mobile Devices
"‘-ﬂh
Brochures / © Zwaiz | Web Sites Sr_lr_;)rlteli’g%r;esl
Price lists - S s | - ' —
ata ogues - .
- gl Web Sites

= a

Print-to-Web

Social Media

E Social Media'ﬂ'2 »
-l WK . 8 f

A variety of new digital media channels came along in the last decade
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Conventional Media Production

Print Web Sites Mobile Devices



http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
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Diversity of media channels holds new challenges

* High efforts for creating and maintaining of the different media
products

« High efforts to coordinate the different media production processes

» Production know-how for different media types

« Data management = = E
o =
« Content distribution ==

« Content updates
=%
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What happens if e.g. text or logo changes?

Print Web Sites Mobile Devices



http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
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Multi Channel Publishing —
one database for all documents and media

Brochures /

o Catalogues Web Sites Image Database Online Shop
Price lists — I Ce—
p— 7z WMBcom |
B

‘—hﬂ 0
“-‘ -—  — A  —L
wdin Database

Web-to-Print Media Asset Management / —

) Product Information Management v
Print-to-Web

E / :

Smart Phone / Tablet
Apps

" Quotes Parts List Presentations Print Workflow Trade Fairs
o o T "

b7 | & 5>

= N /



http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
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What happens if e.g. logo changes?

Web Sites Mobile Devices

Multi Channel Publishing System
Media Asset Management /
Product Information Management

oF 18

Marketing

10


http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
http://mediabin.app.intra.heidelberg.com/MediaBin/Favorite.asp?servername=wieapp00408.res.corp.heidelberg.com&container={9BEBC988-EC09-40D9-9C37-8F98E60FAC3C}
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Prinect goes Multi-Channel-Publishing

with the Publishing System
Prinect Media Manager
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Prinect Media Manager:
Where is it in the process?
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Welcome to the

Prinect Media Manager demonstration
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Prinect Media Manager: Media Publishing System and
One-Stop Platform For Multi-Channel Publishing

Catalogues
Price Lists / ¥ - o .-{rv"]‘pj-'.\_'-l(_}t_:
Brochures Prinect E-Shop
Media Manager
Y Y o
Web 10 Print Portal
Pnnt to Web Webcenter
Archivas i

Office

equipment

Office-Suite

Point-Of-Sale

Transferring the stored data in
Prinect Media Manager in different

media channels.

Only one Software is needed for the
production of layouts on different

media.

From print to mobile devices and
Tablet shops — all relevant media

channels are supported.

16
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Prinect Media Manager -~ (Plugin InDesign)
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HEIDELBERG-
,Gustav" a printed product catalog




How to get the printed product’?

-H=ID=LB=RCG-

Cbjekt Bgeaschaftas
i Nsindzta
4 Linkproperiy

v Scusty

Akl

Prinect Media Manager

Bearbeitusgs-Feaster : Black Treffle Balsamic Vinzgar

7
Black Truffle Balsamic v Kein Sty

2ifvandiges Balsamico-Essig mi dem Zusstz von

Reduced pics:

15.3€ {10% Raba]

Weight:

sod

Prodac Code

nu-,l:om-q-ra: e
KBIF TRt
SIS m»»w
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How to get the product online?

Prinect Media Manager |,-

Bearbeitusgs-Fenster : Black Treffle Balsamic Vinzgar 7
— — 7
Black Truffle Balsamic ¥ Kein Stgitis
—_—
2 7
Okjekt Byzaschafize Artiel 7
7
SiNsindat L :
Prz: na=ve:
4 Linkproperiy o
v B custy Zaisamico - Schwarzer Traffel ‘
e - —
2220
Pk i
Desoin
2ufvandiges Bslsamico-Essig mi dem Zusatz I.(
et Shop Gumbay
e prcs:
15.3€ {10% Rae]
Weigl
s0d




HEIDELBERG-
Build up of a page

Static content Dynamic content
» Fixed on every page « Will change on every page
(page number a.s.o) (Articles a.s.0)

HTT
e otor A " HILLI

ﬁ REAT
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Articles

« How does an article look like?
« How many images belong to that

article?

« Parameters of an article!

* Main chapter article or product

article?

BPUEsS0sN00s 000660

1 Classic Milk Chocolate Bar

2 Ihe creamy sensation as it slowly
melts on the tongue. This is pure
chocolate enjoyment

3100g 4 450€
Product Code 5 279810

-H=ID=LB=RCG-

CHOCOLAT&




HEIDELBERC
Page construction in Layouter

Master pages, Grids and Assets

1. Master page:
Background / base

2. Grid:
pattern of a page.

3. Assets:
Placeholder for article.

Pridduct Code HSVALUEGROUP 300_Product Code_376644
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Sample Assets

Single Assets, Bundle Assets, Multi Assets.......

[ Fimege_ 15 Traitional Zsck Oifves
Sere brzad 2 dowi of olives, and
B9 LUECAXF 320 desurpe 2 [t wire; how much tradtion
n_Tasss and cultare s handed down exch
fave you st down B ths Tadi-
toral mea These medrn-s2ed
| Nepwen ol Bave 2 O Ty &3-
Flimgz B¢ :r.::.szf’:r-):ua_z.u s sl e o
ad pre_e083 g OGS
Fraduct Co fipass trays o mang o pesta
B9 LUECROF 300 Produ saue Fah jor Sy preserves the
Lede st orignal pusty and flaver of thess
excegtionad oives.
3 = = >
Ror 3%0€ = o cad
Prduct Coce ATSE817 S g EIEND- SIS 350 P e i
LEMRCE LEBMGE st mms 3753108 By 250 £
B 1 POSTI- dmaged POSAE  fesa Product Code e
sz muts
Anisz Star
W e Be 350¢€
| LEMRCE LERMGE Product Code FRsETI
wmage | POSTT- mage 1 FOSTH
i I SHEUNDLELRS 300 Preduct e
T ESEINICENNE EYEONY NG : : Aimond Stuffed Ofives N [ ) H‘s‘&«ix 0y 150¢
Jwage 1 FISTE mage 1 FOSTTE ARt — Tasty simend sives, bend s1f- o Product Code FBETIS
se oiess e = ; fed into curplamp alives. Aot
FSSUNILECROE 309 wscrp- W Shry. " Telichany Black Peper
1o, 55 FOSEERISE pres 3 Gty 250€
2o 2X€ | e R R B Product Code PRTE
BIEUNILECRE 309 Predct Code A58

Weight 3067 POSTIONN=

BSIIADCECROUF J0

Spanisk Hopbiaeca Olives

xad prce 208

= for of
ooy Perfect ml:nspum
RSEUNTLECRR 300 Prodct Mardhege theese, chorizn, 3
Tebe 95 PETINISS Semmsman
BSIIAILE = 120z 150€

foc name

Product Code ATS5313
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Live Demo

-H=ID=LB=RC-

25



(ABUS)

Security Tech Germany

ABUS

Working with Prinect Media Manager



(ABUS)

... brand quality. Asuy ) EES) @D @D @D

ABUS - Tradition on a course towards the future,




@@

... outstanding. - $OECR. Q=
ABUS the Quality Icon j ? @ r_ V % @




Digital Publishing:
Database Publishing

A PIM-System becomes the central platform in the company:

= 2008 introduction of a database for product information

= 2009 production of first catalogues in the area of Mobile Security with layers for

language and price variants

= 2010 live release of WebShops (Mobile Sicherheit) — fully automatic data exchange
to PIM

= 2010 to 2012 more catalogues from other areas

ANWENDERTAGE 10.10.2014

Security Tech Germany



Digital Publishing:
Database Publishing

A PIM-System becomes the central platform in the company:

ANWENDERTAGE 10.10.2014

2012 data export as XML for the retail platform mercateo

2013 all ABUS catalogues are now being produced with Prinect Media

Manager (= Neozenzai), automated

2013 more langueages launched for abus.com - more technical writers get

access to Prinect Media Manager to handle their translations themselves

2013 data provision for an Austrian Webshop (output connection to

Navision)

Security Tech Germany



Digital Publishing:
Database Publishing

A PIM-System becomes the central platform in the company:

= 2014 catalogue for Poland could be produced with just 2 correction cylces

= 2014 introduction of an ERP-interface for product specific info, also in various

languages

= 2014 Internet- and WebShop-texts were the same and therefore just for the
specialist trade. With the introduction of an online editorial department it was

possible to create consumer texts, which could address this target group as well.
= 2014 to 2015 (partly planned):

= Data export for further projects like webshops or catalogs or to platforms

... AND NO END IN SIGHT

ANWENDERTAGE 10.10.2014

Security Tech Germany



Digital Publishing:
Database Publishing

A PIM-System becomes the central platform in the company:

Summary:

Languages in PIM and Website: 17 (German, English, French, Dutch,...)
Number of catalogues: 13 (all and single catalogues)

Number of variants : 31 (language and prices)

Number of articles in website: about 5.100

Number of artices in the webshop: about 6.700

Distribution channels: catalogues/ new products - infos
WebSite
WebShops
retail platforms
customer projects

ANWENDERTAGE 10.10.2014

Security Tech Germany



Digital Publishing:
datenbankgestutztes Publizieren

Thank you

HaSi-Fenstertaechnik- 1-Aufpreise

Webshop

WebSite
WebShop-AT (ASC-KG-HaSi)
03 Fenstertechnik

03 Fenstertechnik - AT

Mercateo

PRINECT

Web-PDF
Bilder
Dokumente
Zuriick zu
Artikel
Varianten
Objekt Projekt Container
FT596 W EK ( 11209 )
Eltern
Tabellen

ANWENDERTAGE 10.10.2014

Montage- und Bedienungsanleitung FTS36

FTSS6 BEK (11197 )

w
i
o
b
(8]

FTS96 B AL00SS (
FTS96 B ALO125 (31744 )
FTS96 B ALO145 ( 31746 )
FTS96 B AALOOO6 { 50792 )
FTS96 B AALDOS4 ( 50794 )
FTS96 W ALO0SS ( 37045 )
FTS96 W ALO125( 31745 )
FTS96 W ALO145( 31747 )
FTS96 W AAL0O0O6 { 50793 )
FTS96 W AALODS4 ( 50795 )
FTS96 B SB({11196)

FTSS6 WSB({ 11208 )

Bohrschablone FTS96/FTS106 ( 11367 )

Dipl.-Ing. Thomas Stahl

Security Tech Germany
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Lo / Prinect Media Manager
* in Use at BVD

Druck+Verlag AG
aan

Landstrasse 153, 9494 Schaan
Telefon +423 236 18 36, www.bvd.li

Niedertassung Unteriand
Haldenstrasse 5, 9487 Bendern




Reasons for BVD for using a PIM/MAM solution

« Almost 10 years looking for an appropriate solution

« Looked at various products in the market including
testing (i.e.. Products like Opix, Pixelbox,
Scoutbase...)

« To survive in our ,printing market“ we should not
have just printing competence but first of all have
competence in media neutral data

* The output media paper will be just a part of the
Marketing-Mix

« Paper has lost value perception during the last years
(not anymore attractive enough)

 We must learn to think connected and not just sell
print products




Diruck +Verlag AG
Schaan

Starting with Prinect Media Manager — a Pilot project

« 2012 looking at Neo7even and Prinect Media Manager,
ongoing until 2013 with further presentations

« We won a customer who was willing to be part of the
pilot with one of his products

« Example:

» 12pager monthly promotion brochure with a large number of
products

Set up in 3 languages

Many corrections via phone, via mail, via PDF with comments

Many people involved, who steadily forward changes to us.

Little time for the printing itself and for distributing the product




In the Pilot project: what was re-arranged in a new way

» We set up a data structure

» Every product (article) and its dependencies was
entered into the system (product, packaging unit,
pricing unit, product pictures, etc. ...)

* Rules were set up to automate the (print) product

« Customer was informed, so the customer was able to
make corrections himself directly in the document in
the Prinect Media Manager Module Layout

* The June Issue was the first to be produced as
brochure with Prinect Media Manager



Diruck +Verlag AG
Schaan

Possible Areas of Problems for us

The system Prinect Media Manager is set up very clear and easy but a
network thinking is necessary

For more complex topics or projects we need to rely on the Know How of
Neo7even

The investment for the system is high and therefore one should already
have a customer to work with to cover the costs

To build up and keep in-house know how orders especially for this system
are needed (everyone is different).

We had to build up and train our sales staff to sell the system and the
production with it. Also you need internal employees who are trained on the
product and have a faible for it.

More complex projects take a lot of time (learning curve, customer,
preparation of project)

Customer must be involved into the project, as one needs a lot of infos
from the customer to make the project work.

Central question: Does the customer have time to work within the project
and is he willing to pay for the service

Basically: customers always seem to have time to look for data, but never

seem to have money to get their system straight



Conclusion

* Prinect Media Manager is a very good product
* It needs big efforts to engage employees internally

* Prinect Media Manager could be a new access to
customers for BVD and could connect existing
customers even closer to us

* The big questions: does the customer see the
advantage and is the customer willing to provide man
power and take over costs (i.e. license costs, project
costs)

» As we are still in the pilot phase, we will find out in
the next 12 to 16 month
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Thank you for your attention




